


WhatlDo

In my 7 years of working in multiple industries, I have gained a plethora knowledge
throughout multiple fields. These include:

BRAND IDENTITY
Logo Design

Identity Buildout
Naming Ideation
Creative Direction

Social Design

WEB/APP/PLATFORM VIDEO PRODUCTION

Concept to Design

Marketing Videos

Full-Stack Development Television Commercials
Ul / UX Design Documentaries
Deployment & Infrastructure Product Demos

Product Ideation

2D Animation

Seriously, | Do Everything

MARKETING

Management

Social Media Management
Partnerships

B2B / B2C Client Relations

SEO Activation



Memphis Grizzlies

Celebrating 30 Years of Grit and Grind:
Dynamic Game-Day Ads for the
Memphis Grizzlies’ Milestone Season.

During my time as an Art Director at Red Deluxe, I had the
privilege of collaborating with the Memphis Grizzlies and
fellow Red Deluxe directors to create a series of promotional
adsets for their milestone 3oth season. Our mission was to
assist in design visually dynamic campaigns that not only
celebrated the team’s legacy of grit, grind, and passion but also
resonated deeply with their loyal fan base. By blending creative
storytelling with bold, engaging visuals, we aimed to honor
three decades of basketball excellence while energizing the
community for each game day.
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Boyle Investment Company

For my first major project at Red Deluxe Brand Development,
I designed an extensive trifold for the 2023 Boyle Report. This
comprehensive report, distributed to hundreds of investors
and buyers, highlighted key properties and provided internal
insights into Boyle Investment Group.

Boyle Investment Company, based in Memphis, TN, is a
distinguished firm specializing in real estate investment
and development.
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Check Out The
Digital Version Online



Golf at Birdies

During my tenure at Red Deluxe Brand Development, I had
the exciting opportunity to spearhead the re-design of the
menu for “Birdies,” a local Memphis golf bar. As a huge golf
player and fan of the sport, this project immediately
resonated with me.

Birdies is a virtual indoor golf simulation bar nestled in the
vibrant South Main Arts District of downtown Memphis. It was
conceptualized to cater specifically to golf enthusiast, offering
an immersive experience tailored to their passion for the sport.

To achieve simplicity and effectiveness, I opted for a clean
typographic design, complimented by subtle topographic
line-work to convey the landscaping of a golf course. This
choice provided a balanced background that was both visually
appealing and functional. Incorporating the newly branded
green hue at the bottom evoked the essence of a putting green,
enhanced further with minimalist elements such as a golf ball
and pin iconography.

Check it Out in a 3D Environment
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Greater Memphis
Chamber

During my time at Red Deluxe, I created a wide range of digital,
print, and marketing initiatives for the Greater Memphis
Chamber in order to support key events throughout the year.

A major focus of my work included designing hundreds of
mass email campaigns and social media graphics to drive
engagement and attendance.

One of my favorite projects was crafting the email invitation
for the 2024 FedEx St. Jude Championship at TPC Southwind.
This campaign required a bold, dynamic approach to capture
the excitement of the event while aligning with both the
Chamber’s and FedEx’s branding.

Initially, I designed the email invitation on the left with a
focus on the Chamber’s branding. However, after a few
revisions, we decided to create a more collaborative design
that incorporated both the Chamber’s and the FedEx St. Jude
Championship’s branding. To achieve this, we introduced

a black background— a key element of the Championship’s
identity— while integrating gradients from the Memphis
Moves brand for the buttons and top block.

This approach resulted in a bold, cohesive design that stood
oul in users’ inboxes.
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Foundation
Fighting Blindness

During my tenure at Red Deluxe, it has been both an honor
and a privilege to collaborate closely with the Foundation
Fighting Blindness, utilizing my creative skills to expand their
outreach and support those affected by vision loss. Over the
past year, I have spearheaded the creation of numerous pieces
of content—if not 90%—of what has been disseminated across
their social media platforms throughout 2023 and 2024.

While you won’t see all of them here, I have handpicked some
of my favorites based on three key aspects: creativity, impact,
and insight.

The Foundation Fighting Blindness is dedicated to funding
research that seeks to prevent, treat, and cure retinal
degenerative diseases. Their mission is to accelerate the
development of therapies that save and restore sight for those
affected by these conditions. Through advocacy, education,
and community support, they strive to empower individuals
and families affected by vision loss while driving scientific
advancements in the field.

FIGHTING
BLINDNESS

n Foundation Fighting Blindness

FOUNDATION







How to Share Your Vision Social Media Campaign







Prior to my time at Red Deluxe, I worked full time at

Team Elevate as their Marketing Director with a small

team that I now call lifelong friends. Here I had multiple
responsibilities such as: Management, Social Media
Management, Web Design, Graphic Design, Event Coverage,
B2B Relations / Partnerships, Product Design, and
Merchandising. I have handpicked a few of my favorite
projects and highlights from the 4 years I worked there.

Now I know that you might not be familiar with the esports
industry. Think of it as the Olympics; Elevate has teams in
multiple game titles to go and win money at the professional
level. This turned into an international business with multiple
championship teams and over 4-million dollars in prize
winnings. Elevate’s growth is completely organic within the
esports industry and has been built solely by our fanbase.
This has resulted in a strong cult-like fan base and an

even better legacy.

95,000 Followers [ 2 Million Avg. Monthly Impressions
15,000 Followers [ 10,000 Likes
16,000 Followers

20,000 Subscribers [ 1 MILLIONS VIEWS TOTAL

Team Elevate

Left to Right: Aden Frosch (Operations Director), Me (Marketing Director), Justin Tan (Owner), Devan Sparks (Creative Director)

The team and I at Six Invitational in Montreal, Canada; cheering on our Rainbow Six: Siege roster as they compete for $3 Million
Dollars! The projects shows are a culmination of multiple pieces Devan Sparks and I worked on together for many years.



35,000 Views
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More Brands I've Worked With




THANK
YOU

CONTACT:

Contact.BlaineKirkland@Gmail.com
662-588-3744



